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According to Stanton “A distribution
channel consists of the set of people & firms
involved in transfer of goods from producer
to ultimate consumer”

Stanton,William].,Fundamentals of Marketing,Mcgraw-Hill, New York,1994,P.363
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Marketing Channels

A marketing channel is a set of practices or activities necessary to

transfer the ownership of goods, and to move goods, from the

point of production to the point of consumption and, as such,

which consists of all the institutions and all the marketing

activities in the marketing process. A marketing channel is a

useful tool for management.

The marketing channel comprises the following:

Manufacturers
Intermediaries

Retailers

End customer

Manufacturers * Intermedianes Retailers ‘ End cuslomer

Figure 6.1 Different Members of a Marketing channel



//Types/ Levels/ Management Strategresof/

Distribution Channels

Channel Consumer products Industrial Products
Producers ] C3d C3JCc3ac3ac4g 3 3
Agent Middlemen ] Ej
Wholesalers — C ]

Retailers

L (L[l

Consumers/ industrial Users

I}I_I,I_L_

—

Figure 1: Distribution Channels for Consumer and Industrial Products

Source : Alderson Wroe , Marketing Behaviour and Executive Action ,1957,pp.352




DBistribution Channel For Consumer

Market

The channel of Distribution for consumer products
depends upon the number of middlemen used as
shown in Fig.1.

1.Producer & Consumer or Direct Sale- This is the direct
channel of distribution which implies direct sale of
goods from producer to consumer. e.g. Eureka Forbes

2.Producer,Retailer & Consumer-this is one stage
distribution channel having one middleman i.e.
retailer.
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3.Producer , Wholesaler, Retailer & Consumer-There
are two middlemen in this channel which establish a
link between producer & consumer.

4. Producer ,Agent Middleman, Wholesaler, Retailer &
Consumer-This is a three stage channel of distribution
under which a state agent establish a link between the
producer & wholesaler.

Distribution channel for Industrial Product

Generally channel for Industrial products are short as
retailers are not needed. Direct channel is very popular
for selling of industrial products.



‘ Work of Marketing Channel

* To make goods readily available in market.

Consumers(Ind
us-trial &

it Whole seller Retailer

household)
* To maintain flow of goods at different points in time

by different channel members.
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Commercial channel subsystems with value added
activities-
Physical
Processing ownership

Promotion

Financing

Risking
Ordering
Payment
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Intermediaries

It refers to any channel member other than
manufacturer or the end users.

Wholesalers include merchant wholesalers or
distributors, manufacturer representative, agents and
brokers.

Retail Intermediaries come in many forms today,
including departmental stores and franchises.



